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Welcome to ‘Pinterest for Marketing’, one of the
training modules from Community Literacy of

PINTEREST FOR Ontario’s Social Media Marketing project.

MARKETING This project is designed to develop resources to
help Ontario’s literacy agencies, and others, use

social media for marketing.
[m @ Click here to access our resources.

Using Pinterest for Marketing

With its powerful visual images that are easily shared, Pinterest is a very useful tool for
marketing. Pinterest is widely used by nonprofit organizations, educational institutions,
individuals and the private sector to promote brands, causes, issues, and stories that are
important to them.

Pinterest is rapidly growing in popularity, and it is now the third most popular social media tool,
after Twitter and Facebook. To date, only a minority of literacy organizations are using it. By not
doing so, we may be missing out on a new opportunity to market our services!

Literacy organizations can use Pinterest to:

e Promote their services to adult learners

e Promote their services to other service providers, their communities, donors and
funders

e Raise awareness of literacy

e Promote fundraising events

e Increase support for their organization

e Raise awareness of special events

e Link with other organizations and individuals who have common interests

e Appeal to people who learn best via visual images

We would recommend starting small. Think about your target audiences and assess the most
important groups you would like to reach. Then, create boards and Pins that meet their needs
and interests using the step-by-step process described in our Pinterest 101 training module.
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http://www.communityliteracyofontario.ca/wp/wp-content/uploads/smm/Pinterest-101.pdf
http://bit.ly/CLOSMMProject
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Promoting Your Boards and Pins

Once your Pinterest account is set up and 1o | [CLOMenbas
=1
ready to go, you’ll need to let people know . \
Subject ‘CLDIS on Pinterest!

you are on Pinterest.

Dear CLO members,

Be sure to inCIUde a Ilnk to VOUI‘ account in Since a picture is worth a thousand words, we are so happy to tell you that we are on Pinterest!
your ema|| Slgnature, on your Webslte, on Come visit our new Pinterest account for pictures and videos that showcase:
your Twitter feed and on your Facebook

page.

Why literacy matters
Courage to learn
Learning resources
Program success stories
Love Letters to Literacy
Apps for education

And so much more...

In short, anywhere you have a web presence,
let people know that you are on Pinterest!

We're on Pinterest! www.pinterest.com/love4literacy

It is also a good idea to add the “Pin It” button to your website in order to
make it easy for people to pin things from your website to their Pinterest
boards. Click here to learn how to do this.

N for:
oMY = ., 00006

Literacy . Resources .. Practika . Literacy Basics Social Media Love Contact
In Ontario & Webinars Learning Training Site Marketing Letters Us

Community Literacy of Ontario (CLO) is a provincial literacy
network of 100 community literacy agencies across Ontario.

CLO was founded in 1994 and our office is located in Barrie,
Ontario.

! We provide many services to Ontario’s community literacy

4 agencies such as: sharing information via ebulletins and
newsletters, producing exemplary resources and tools to
support literacy agencies, hosting two websites, providing
online training and holding an annual training event, and
\ researching the needs and priorities of our members. CLO has
"ﬁ &

grown to be an organization that is respected both provincially
and nationally.
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Sharing Your Boards and Pins

Remember, your Pins and boards are not only available on Pinterest; they can be actively
shared on other media, including email, Twitter, Facebook and other social media. Pinterest
makes it extremely easy to share your Pins with your stakeholders — and the world!

Here is an example of how CLO’s entire “Literacy — Why it Matters” board could be easily
shared via email, Facebook and other social media, by just clicking “Send Board”.

Literacy - Why it Matters

Literacy matters for so many reasons: social, economic, justice, health, civic engagement.

Literacy is a foundation upon which many other things we value can be built!
http://www.communityliteracyofontario.ca/wp/wp-
content/uploads/2013/07/literacy_why_it_matters.pdf

Edit Board -4 SendBoard 20 Pins 32 Followers
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" oL I s 8+ Find friends from Google+ o, N
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¥ Like & Image 4 send [f

Individual Pins can also be shared, via
Twitter, Facebook, email and other types of
social media.

By clicking “Send Pin”, you could easily
share a Pin with stakeholders to promote
agency events, share success stories or
engage in other marketing activities.

Send Pin To...

ove s

In honour of Community [ Frrens ron cnai
Literacy of Ontario’s 20"
anniversary, we are invitin
YOU to join us in our
“Love Letters to Literacy”
campaign!

@€/ Findtriencs from Yahoo

- < s Mate
the stories, voices, faces and people whose
lives have been touched by literacy.
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When you post new Pins to your boards, Pinterest will give you the option of also sharing them
on Twitter. We recommend only occasionally posting your Pins to Twitter, so as not to
overwhelm your followers. You can select “Post to Twitter” for a photo that you do want to
share, then deselect that option for other Pins.

Board Love Letters to Literacy -

Description Direct from Portugal - a Love Letter to
Literacy! Obrigado! Please send YOUR
letter sharing how #literacy has impacted
YOou|

» [ ] Post to Twitter

When you find Pins you like on boards belonging to others, Pinterest not only lets you easily pin
them to your own boards, but they can also be quickly shared via Twitter, Facebook, email, or

your website by clicking “send”.

Pinit K ANC &Y Website - Send [

¥ Twitter

K] Facebook

the principles

ADULT LEARN

<> Your Website

.
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Here are some examples of how literacy organizations, employment services, other nonprofit

organizations, the business community, and the “social media
marketing.

Literacy Examples

Community Literacy of Ontario

e Community Literacy of Ontario created various boards
to help us market issues of importance to us. Our
board “Literacy — Why It Matters” is designed to

promote the importance of literacy to the general
public. It includes statistics and information on literacy
issues in Ontario, Canada and beyond.

e CLO createdits “Love Letters to Literacy" board to

market this campaign to community stakeholders.

e We developed our “CLO E-Books and Other Resources”

board to promote our E-Books and other online
resources to members and external customers.

Brant Skills Centre

greats” are using Pinterest for

L i
LetterS |somecamn
to LiteracCy Jomamimies

In henour of Community
Literacy of Ontario's 20

anniversary, we are loviting
YOU 10 join us in our
“Love Letters to Literacy™
campaign!

e

Here is our "Love Letters to
Literacy" postcard. It's been fun
receiving them from various people
and places! Send us your postcard
or #literacy story to:
www.communitylite...

»C

} N Uploaded by

Brant %)

10" Annual Adult
Skills Centre [ SPELL'NG BEE

e The Brant Skills Centre has a dynamic
Pinterest account that they use for promoting
their learning centre and sharing instructional
resources on topics such as reading, writing
and math.

Fun, Food and Friendly Competition

THREE Super Spellers
Registration: $180 per team

Spectators are FREE! $10 charge for attending dinner
= call before to reserve a spot

Event Detalls:

Enter a team of
Thurs,, June 6, 2013

Braemer House School

36 Baxter St., BTFD,ON

Dinner at 6:00 pm
Bee at 7:00 pm

(Raised through pledges)

e The centre also uses Pinterest to promote a
SO0

fundraising event: their annual Spelling Bee.

Community Literacy of Ontario

) For details or to RSVP give us a BUZZ at 519-758-1664 @
or email info@brantskillscentre.org
Owll IS

)
Proceeds will benefit adult essential skill programs in 8rantford and Brant County.
Charitable Reg # 11924 2360 RRO001
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http://www.pinterest.com/love4literacy/
http://www.pinterest.com/love4literacy/literacy-why-it-matters
http://www.pinterest.com/love4literacy/love-letters-to-literacy
http://www.pinterest.com/love4literacy/clo-e-books
https://www.pinterest.com/brantskills/
https://s-media-cache-ak0.pinimg.com/originals/52/4c/31/524c31a6926086f224f11da184baf0c7.jpg
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Street Haven Learning Centre

e Street Haven Learning Centre has a number of
motivational boards which they use for
marketing purposes. They eloquently explain
their goals for setting up a Pinterest account:
“We are using Pinterest in our class in the hope
of bringing the world at large into our
conversations about dreams and goals”.

e Their board "/ am Woman..." features inspiring

women and quotes that are sure to appeal to

clients and supporters of their Centre and . ; :
e Come enjoy an evening with Street

Haven at our 1st annual Gala of
Light!

services.

e Their "Adult Literacy and Learning" board

promotes literacy and programming they offer.

Literacy Council of South Temiskaming

e The Literacy Council of South Temiskaming has a variety
of interesting boards, on topics such as literacy
information, inspirational quotes, writing activities,
grammar, job search and more.

e In terms of marketing, check out their board “Little Free
Library”. This board markets a special literacy initiative,
namely, LCST’s Little Free Library.
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http://www.pinterest.com/streethavenlc
http://www.pinterest.com/streethavenlc/i-am-woman
http://www.pinterest.com/streethavenlc/adult-literacy-and-learning
http://www.pinterest.com/literacy4040/
https://www.pinterest.com/literacy4040/little-free-library/
https://www.pinterest.com/literacy4040/little-free-library/
https://s-media-cache-ak0.pinimg.com/originals/9f/d1/c2/9fd1c281d850730d68beed73cad0129e.jpg

@
Pinterest for Marketing '{g'/\'sm. Media
‘VA .MARKETING

o

Employment Services

The Employment and Education Centre

e The Employment and Education Centre has
several boards which provide a quick and easy
method for promoting their services and
resources to clients. Their “Services, Workshops,

Classes, Webinars “ board gives an overview of

the numerous opportunities available through
The Employment and Education Centre.

e They also offer a great board called “How

to/What to do if...." that provides information for

clients on accessing community services such as If you need clothing....visit May
Gourt Thrift Shop

legal aid, clothing, meals, shelter services, etc.

Employment Services of YMCA Simcoe-

Muskoka

e Employment Services of YMCA Simcoe-
Muskoka’s Pinterest account is geared towards
marketing the services they provide to job
seekers.

e Their Pins include overviews of their services

such as job search support, workshops, job The YMCA Employment Services

listings, assistance in writing resumes and cover program has developed programs

letters, and more. to help you get back to work.
Community Literacy of Ontario ) 7
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http://www.pinterest.com/eecentre/
http://www.pinterest.com/eecentre/services-workshops-classes-webinars
http://www.pinterest.com/eecentre/services-workshops-classes-webinars
http://www.pinterest.com/eecentre/how-towhat-to-do-if
http://www.pinterest.com/eecentre/how-towhat-to-do-if
http://www.pinterest.com/ymcasm/employment-services/
http://www.pinterest.com/ymcasm/employment-services/
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Nonprofit Examples

Imagine Canada

e Imagine Canada has an abundance of boards that
showcase their programs and services. One great
example is their board “Member Profiles” where

they promote their member organizations.

e Their board "Corporate Community Investment"

promotes their donors and corporate
relationships.

1

e They also have a board dedicated to "Volunteers'
Telus Commits $5.4 million to GTA

Charities

which is loaded with valuable resources and
information promoting the importance of
volunteer involvement.

Toronto Public Library

e The Toronto Public Library has an interesting and
entertaining presence on Pinterest, with boards
showcasing vintage posters and postcards, books and
architecture.

e Their "Kids Reading Fun" board is full of creative and

fun literacy information that markets their services
to clients with children.

e The board for "Special Events at the Bram and Bluma

Toronto Public Library Foundation /

Tribute Giving Yorkville Branch
promoting special events. Library

Appel Salon" includes a wide assortment of Pins

Community Literacy of Ontario O 8

www.communityliteracyofontario.ca/social-media-marketing .z* m
N


http://www.pinterest.com/imaginecanada/
http://www.pinterest.com/imaginecanada/member-profiles/
http://www.pinterest.com/imaginecanada/corporate-community-investment
http://www.pinterest.com/imaginecanada/volunteers
http://www.pinterest.com/torontolibrary/
http://www.pinterest.com/torontolibrary/
http://www.pinterest.com/torontolibrary/family-literacy
http://www.pinterest.com/torontolibrary/special-events-at-the-bram-and-bluma-appel-salon
http://www.pinterest.com/torontolibrary/special-events-at-the-bram-and-bluma-appel-salon
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Business Examples

Better Homes and Gardens

e Better Homes and Gardens is very well
represented on Pinterest. They have a great
number of boards aimed at marketing to their
customers.

e Their many boards are set up to engage
readers and customers and give them the
opportunity to create their own boards with
content from the Better Homes & Gardens
website for chances to win.

e They showcase their customers on Pinterest
via creative campaigns and special boards.

Starbucks

e Starbucks has a number of boards aimed at
engaging their customers in the Starbucks brand
and atmosphere. Interestingly, their boards are not
aimed at directly marketing their products or stores,
but are rather geared towards marketing a feeling or
image to their customers.

e They share the things that inspire them and market

their brand image. Examples include their boards
"Sharable Joys" and "Holiday".

Sun warms the skin. #PSL warms
the heart.
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http://www.pinterest.com/bhg/
https://www.pinterest.ca/bhg/_saved/
http://www.pinterest.com/starbucks/
https://www.pinterest.ca/starbucks/shareable-joys/
https://www.pinterest.ca/starbucks/holiday/

Pinterest for Marketing

Michaels

e Michaels Stores lend themselves well to Pinterest
marketing. They have pinboards packed full of tips and
tricks, “how-to” videos, and tutorials which generally
feature products that can be found in their stores. They
also directly market to their customers with pinboards
such as "DIY Kids Crafts" which features popular items
for kids that they feature in their stores.

e Another example is their pinboard "Cricut Projects"
which is designed to promote the popular Cricut
machines to both online and in-store customers.
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Michaels Pinterest Party
Countdown Calendar

Examples from the Social Media Greats

The following organizations are well-known in Pinterest circles for their effective and engaging
boards. Be sure to check out these helpful examples of Pinterest excellence.

American Cancer Society

e The American Cancer Society has a variety of
boards that support their marketing efforts. The
following boards increase awareness about
cancer, share stories of hope about people
facing cancer, encourage fundraising, and
support volunteering.

Stories of Hope

Run with us
Share fundraising ideas

O O O O

Become a volunteer

Community Literacy of Ontario
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Volunteers can help with the Road
to Recovery program by serving as
volunteer drivers or coordinators.
www.cancer.org/...
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http://www.pinterest.com/michaelsstores/
https://www.pinterest.ca/michaelsstores/diy-kids-crafts/
https://www.pinterest.ca/michaelsstores/cricut-projects/
http://pinterest.com/americancancer
http://www.pinterest.com/americancancer/stories-of-hope/
http://www.pinterest.com/americancancer/run-with-us/
http://www.pinterest.com/americancancer/share-fundraising-ideas/
http://www.pinterest.com/americancancer/become-a-volunteer/
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World Vision

e World Vision presents inspirational
photos via boards that tell people
about their mission, highlight their
work in the world, encourage child
sponsorship, and highlight the benefits
of donating to their organization:

o Why World Vision

o Sponsorship
o Economic Development

San San Win Cho, a World Vision
sponsored child in Myanmar, holds
a greeting card from her sponsor.
(Photo: Khaing Min Htoo/World
Vision)

World Wildlife Fund

e World Wildlife Fund uses Pinterest for
marketing by creating boards that raise
awareness of their cause, showcase their
organization, and encourage donations:

o Help our Planet

o Gifts for a Cause
o WWEF Videos

Symbolically adopt an emperor
penguin chick from WWF!

Community Literacy of Ontario
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http://pinterest.com/worldvisionusa
http://www.pinterest.com/worldvisionusa/why-world-vision/
http://www.pinterest.com/worldvisionusa/sponsorship/
http://www.pinterest.com/worldvisionusa/economic-development-micro-finance/
http://pinterest.com/wwfus/
http://www.pinterest.com/wwfus/help-our-planet/
http://www.pinterest.com/wwfus/gifts-for-a-cause/
http://www.pinterest.com/wwfus/wwf-videos/
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Additional Marketing Resources

e How to Use Pinterest to Gain More Attention for Your Non-Profit (by the Fundraising
Authority)

o Read about the “whys” and “hows” of setting up a Pinterest account as a nonprofit
organization. It also shares advanced tips for using Pinterest as a nonprofit.

e 10 Creative Ways to Use Pinterest for Marketing (By Susan Gunelius, Sprout Social)

o Learn how to use Pinterest for both direct and indirect marketing.

e Pinterest 101 (By Deepend)

o Learn the basics of Pinterest, and see statistics, successful marketing examples, and
how it has been used to create brand recognition.

e 11 Types of Photos Nonprofits Should Post on Social Media (By Nonprofit Tech For Good)

o To help your board stand out from the crowd, read this article to learn about best
practices in pinning!
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http://www.thefundraisingauthority.com/internet-fundraising/pinterest-for-non-profits
http://sproutsocial.com/insights/pinterest-marketing/
http://www.slideshare.net/DeependSydney/pinterest-101-v0
http://www.nptechforgood.com/2012/06/25/11-types-of-photos-nonprofits-should-post-on-social-media/
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e 80 Bradford Street, Suite 508, Barrie, Ontario L4N 6S7
COMMUNITY LITE R@ EMAIL info@communityliteracyofontario.ca
OF ONTARIO = TEL 705-733-2312 | WEBSITE www.communityliteracyofontario.ca
TWITTER @Love4literacy | FACEBOOK www.facebook.com/CommunityLiteracyOntario
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